
T H E  C O M P L E T E  C O P Y - P A S T E  P A C K

10 Claude Prompts
to Rebuild Your LinkedIn Profile

Copy them. Paste your details. Fix your profile in one sitting.

Stop the scroll.
A headline people actually click.

A story that sells.
An About section that sounds human.

Proof over fluff.
Experience that reads like results.

Get found.
The keywords recruiters search for.

Get chosen.
More of the right messages and offers.

@denjierous
CLAUDE PROMPTS AND AI  WORKFLOWS YOU CAN ACTUALLY USE Denjie



S T A R T  H E R E R E A D  F I R S T

How to use this pack

Eleven prompts that take a tired profile and rebuild it section by section. You
do not need to be clever. You need to fill in the blanks and run them in the
right order.

1 The brackets are blanks
Every [LIKE THIS] is a placeholder. Swap in your real details before you hit send. Vague
inputs give vague rewrites.

2 Run them in order
The sequence on the next page is the workflow. Start with the audit, lock your keywords,
rebuild top to bottom, then re-score.

3 Keep one chat open
Stay in the same conversation and paste your updated sections as you go, so the AI
builds on what it already wrote.

4 Never ship the first draft
Ask for another round. Tighter, in your voice, with the fluff removed. The second or third
pass is where it gets good.

5 Numbers beat adjectives
Wherever a prompt asks for results, give it real metrics. A rough estimate still beats
another round of strong and passionate.

Built for Claude, works anywhere. These run just as well in ChatGPT, Gemini, or any chat
AI. Use whatever you already pay for.

@denjierous Rebuild Your LinkedIn Profile



T H E  W O R K F L O W Y O U R  R E B U I L D  O R D E R

Five moves, one sitting

A carousel lists prompts. A rebuild needs an order. Here is the sequence that
stops you rewriting your headline three times because the keywords kept
changing.

1
D I A G N O S E

Get your baseline
Run Prompt 10 first. Score the profile you have today so you can prove the lift
later.

2
F O U N D A T I O N

Lock your keywords
Run Prompt 6. Decide the exact terms recruiters search before you write a
single line, so every section pulls from the same list.

3
R E B U I L D

Top to bottom
Work down the profile. Prompts 1, 2, 3, 4, 5, 7. Headline, About, Experience, Skills,
Featured, then Banner and Photo.

4
A C T I V A T E

Make it work for you
A fixed profile is step one. Prompts 8, 9, and the Bonus turn it into posts, client
trust, and warm outreach.

5
M E A S U R E

Score the lift
Run Prompt 10 again. Compare the two numbers. That gap is your proof, and
your next to-do list.

Short on time? Do moves 1, 2, and 3 today. They carry most of the result.
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0 1  /  1 0 H E AD L I N E

Rewrite Your Headline
What it does. Turns your headline into something searchable and clickable, with 6 scored, labeled
options.

F I L L  I N [PASTE HEADLINE] [ROLE] [AUDIENCE]

P R O  T I P  Lead with the exact job title a recruiter would type into search, then your value. The 220 character
cap keeps it from getting cut on mobile.

You are a LinkedIn SEO and copywriting expert. Here is my current headline: [PASTE
HEADLINE]. My target role is [ROLE] and the people I want to reach are [AUDIENCE].
First, score it from 1 to 10 on keyword strength, clarity, and click appeal, and tell me
why. Then write 6 stronger versions. Each should lead with a searchable keyword,
include a short value line, and stay under 220 characters so nothing gets cut off. Label
which one is best for search and which is best for personality.

C O P Y  ·  P A S T E

0 2  /  1 0 A BOU T

Rebuild Your About Section
What it does. Rewrites your About with a scroll-stopping first two lines and a soft CTA, plus 3 hooks to
test.

F I L L  I N [PASTE ABOUT] [PROFESSION] [GOAL]

P R O  T I P  LinkedIn only shows the first few lines before see more. If your hook is not in there, it does not exist.

You are a personal brand strategist who writes for humans, not algorithms. Here is my
About section: [PASTE ABOUT]. My profession is [PROFESSION] and my main goal on
LinkedIn is [GOAL]. Rewrite it with a hook in the first 2 lines, since LinkedIn hides the rest
behind a see more button. Use short paragraphs, real proof or numbers where I have
them, and end with one soft call to action. Keep the tone confident but warm. Then
give me 3 alternative opening hooks I can test.

C O P Y  ·  P A S T E
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0 3  /  1 0 E X P E R I E NC E

Sharpen Your Experience Bullets
What it does. Rewrites every bullet as verb plus action plus result, adds numbers, and flags weak
lines.

F I L L  I N [PASTE EXPERIENCE] [TARGET ROLE]

P R O  T I P  A rough number beats no number. Cut load time by about 40 percent lands harder than
improved performance.

You are a recruiter who skims profiles in seconds. Here is my experience section:
[PASTE EXPERIENCE]. My target role is [TARGET ROLE]. Rewrite every bullet using this
formula: strong action verb, what I did, then the result. Add numbers wherever
possible, even rough estimates. Cut anything vague or generic. Keep each bullet to
one or two lines. At the end, flag any bullet that still reads like a job description instead
of an achievement.

C O P Y  ·  P A S T E

0 4  /  1 0 S K I L L S

Fix Your Skills List
What it does. Finds the searchable skills you are missing, kills the dead weight, and picks your top 3 to
pin.

F I L L  I N [LIST SKILLS] [JOB TITLE] [INDUSTRY]

P R O  T I P  Your top 3 pinned skills carry the most search weight. Make them the exact terms recruiters filter
by.

You are a LinkedIn search and recruiting expert. Here are my current skills: [LIST
SKILLS]. My target job title is [JOB TITLE] and my industry is [INDUSTRY]. Tell me which
skills recruiters in my field actually search for that I am missing. Flag anything weak,
outdated, or too generic to matter. Then tell me the 3 skills to pin at the top, since
those carry the most weight, and explain why those 3.

C O P Y  ·  P A S T E
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0 5  /  1 0 F E A T U R E D

Curate Your Featured Section
What it does. Scores each featured item and tells you what to keep, in what order, and what gap to
fill.

F I L L  I N [DESCRIBE ITEMS] [GOAL]

P R O  T I P  Featured is your storefront. Lead with proof or your best offer, not your oldest post.

You are a conversion-focused brand strategist. Here is what I currently feature:
[DESCRIBE ITEMS]. My goal is [GOAL]. Score each item from 1 to 10 on trust, relevance
to my goal, and how likely someone is to click it. Then recommend the best 3 to 6
items to keep and the order to show them in, strongest first. If there is a gap, suggest
one new asset I should create to fill it.

C O P Y  ·  P A S T E

0 6  /  1 0 K E YWORD S

Close Your Keyword Gaps
What it does. Maps the keywords recruiters search and shows exactly where to place each one
without stuffing.

F I L L  I N [PASTE FULL PROFILE] [ROLE] [LOCATION]

P R O  T I P  Run this before you rewrite anything else, so your headline, About, and experience all pull from the
same keyword set.

You are a LinkedIn keyword analyst. Here is my full profile text: [PASTE FULL PROFILE]. My
target role is [ROLE], and my location is [LOCATION]. List the keywords and phrases
recruiters search for that are missing or buried in my profile. Then show me exactly
where to add each one naturally across my headline, About, experience, and skills. Do
not stuff keywords, and flag anywhere my current wording already feels forced.

C O P Y  ·  P A S T E
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0 7  /  1 0 V I S U A L S

Banner and Photo Audit
What it does. Scores your banner and photo, then hands you a stronger banner concept and clear
photo fixes.

F I L L  I N [DESCRIBE BANNER] [DESCRIBE PHOTO] [PROFESSION]

P R O  T I P  One line of text and one focal point on the banner. A clean phone shot in good light beats a blurry
professional one.

You are a visual brand expert. Here is my current banner: [DESCRIBE BANNER] and my
current profile photo: [DESCRIBE PHOTO]. My profession is [PROFESSION]. Score both
on clarity, trust, and brand fit. For the banner, give me one stronger concept with a
simple layout, one short line of text, and a clear focal point. For the photo, tell me in
plain terms what is working and what to fix. Keep the advice practical for someone
shooting with a phone.

C O P Y  ·  P A S T E

0 8  /  1 0 CON T E N T

Build Your Posting Plan
What it does. Tells you if your content reads as authority or noise, then gives a 4-week plan with
themes and ideas.

F I L L  I N [NICHE] [FREQUENCY] [LIST TOPICS]

P R O  T I P  One theme per week trains the algorithm and your audience on what you are known for. Pick the
format you have been avoiding.

You are a content growth strategist. My niche is [NICHE], I post about [FREQUENCY],
and my last 5 posts were about [LIST TOPICS]. Tell me honestly whether my content
builds clear authority or looks scattered. Then give me a simple 4-week posting plan
with one theme per week and 3 post ideas per week that fit my niche and goal.
Include one content format I am probably not using yet.

C O P Y  ·  P A S T E
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0 9  /  1 0 CONV E R S I ON

Optimize Your Profile for Clients
What it does. Reads your profile as a buyer, finds why they do not reach out, and rewrites the section
that matters most.

F I L L  I N [SERVICE] [IDEAL CLIENT] [PASTE PROFILE]

P R O  T I P  Add one line near the top that tells a client the exact first step. Confused people never buy.

You are a lead generation expert. My service is [SERVICE], my ideal client is [IDEAL
CLIENT], and here is my profile text: [PASTE PROFILE]. Read it the way a potential client
would. Find the top 3 reasons someone might land on my profile and still not reach
out. Then rewrite the single most important section to build trust and make the next
step obvious. End with one line I can add near the top that tells clients exactly how to
start working with me.

C O P Y  ·  P A S T E

1 0  /  1 0 AUD I T

Score Your Whole Profile
What it does. Grades every section out of 100 and ranks the 3 highest-impact fixes by effort versus
payoff.

F I L L  I N [PASTE FULL PROFILE] [GOAL]

P R O  T I P  Run this twice. Once before you start for a baseline, once after for the lift. Screenshot both.

You are a senior LinkedIn profile auditor. Here is my full profile: [PASTE FULL PROFILE]. My
main goal is [GOAL]. Score it out of 100, broken down across headline, About,
experience, skills, Featured, banner, and overall first impression, with a number for
each. Then give me the 3 highest impact changes I can make today, ranked by effort
versus payoff, so I know what to fix first.

C O P Y  ·  P A S T E
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Three rules that make any of these hit harder

01 Specific in, specific out. The AI mirrors your input. Feed it a real role, a real audience, and real
numbers, not placeholders you forgot to fill.

02 Sound like you, not a brochure. After the rewrite, paste a few of your own sentences and ask it
to match your voice. Confident and warm beats corporate every time.

03 One change at a time. Update a section, give it a week, watch your profile views. You will learn
which fixes actually moved the needle.

B O N U S OU T R E ACH

Write Connection Requests
What it does. Writes 3 short, human connection notes with no pitch, in three different styles you can
test.

F I L L  I N [TYPE OF PERSON] [GOAL] [SHORT BACKGROUND]

P R O  T I P  The first message is not the place to sell. Earn the reply first, pitch later.

You are an outreach expert. I want to connect with [TYPE OF PERSON] to [GOAL]. Here
is a bit about me: [SHORT BACKGROUND]. Write me 3 connection notes under 300
characters each. Make them specific, human, and easy to say yes to, with no pitch in
the first message. Give me one casual version, one professional version, and one that
references something we have in common.

C O P Y  ·  P A S T E
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W O R K S H E E T T I C K  A S  Y O U  G O

Profile rebuild checklist

DIAGNOSE

Ran the baseline score and saved the number.

KEYWORDS

Locked the target keywords recruiters actually search.

HEADLINE

Rewritten, under 220 characters, leads with a keyword.

ABOUT

Hook lands in the first 2 lines, ends with one soft CTA.

EXPERIENCE

Every bullet has a verb, an action, and a result.

SKILLS

Cleaned out the dead weight, top 3 pinned.

FEATURED

Curated, strongest item first, gap filled.

VISUALS

Banner has one line and one focal point, photo is clean.

CONTENT

4-week posting plan written and scheduled.

CONVERSION

Client first-step line added near the top.

MEASURE

Re-scored the profile and compared the lift.
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T H A T  I S  T H E  W H O L E  P A C K

You just rebuilt your
profile in one sitting.
Come back to this every quarter, or any time your title, your goal, or your story
changes.

Get the next one
Follow @denjierous for more Claude prompts and AI workflows you can
actually use. New packs drop regularly, all built to copy, paste, and run.

Denjie
HOUSE OF DENJIE


